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CMBI Focus List — Long and short ideas

Mcap 3MADTV Price TP Up/Down P/E (x) P/B (x) ROE (%) Yield
Ticker Sector Rating (US$bn) (US$mn) (LC) (X®) -side FY24A  FY25E FY24A FY24A FY24A |Analyst

Long Ideas

Geely Automobile 175 HK Auto BUY 25.7 170.6 20.0 25.00 25% 10.50 9.90 2.00 19.9  1.8% Shi Ji/ Wenjing Dou/ Austin Liang
Leapmotor 9863 HK Auto BUY 115 59.1 67.4 72.00 7% N/A 24500 7.00 N/A N/A Shi Ji/ Wenjing Dou/ Austin Liang
Zoomlion 1157 HK Capital Goods BUY 8.8 8.2 6.8 7.40 9% 14.60 12.30 0.90 6.20 4.8% Wayne Fung

SANY International 631 HK Capital Goods BUY 2.9 9.9 7.1 8.70 22% 19.80 9.70 1.80 155  3.9% Wayne Fung

Green Tea 6831 HK Consumer Discretionary BUY 0.6 2.7 7.2 10.54 46% 11.10 9.60 5.10 59.1  4.6% Walter Woo

JINBY 3306 HK Consumer Discretionary BUY 1.2 2.2 18.3 18.68 2% 10.20 9.60 3.90 40.5  8.4% Walter Woo

Luckin Coffee LKNCY US Consumer Discretionary BUY 10.9 69.7 38.5 44.95 17% 30.30 21.20 6.80 258  0.0% Walter Woo

Proya 603605 CH Consumer Staples BUY 4.7 65.3 84.5 133.86 58% 22.20 18.60 6.20 30.8  2.1% Miao Zhang

CR Beverage 2460 HK Consumer Staples BUY 35 16.0 11.6 18.61 61% 13.30 10.70 1.80 18.0  4.6% Miao Zhang

BeOne ONC US Healthcare BUY 39.1 102.8 321.4 359.47 12% N/A N/A N/A N/A N/A Jill Wu/ Andy Wang

3Shio 1530 HK Healthcare BUY 10.6 169.5 34.0 37.67 11% N/A 7.20 N/A N/A N/A Jill Wu/ Cathy Wang

Ping An 2318 HK Insurance BUY 145.5 340.2 58.2 65.10 12% N/A N/A  0.80 13.9  6.0% Nika Ma

PICC P&C 2328 HK Insurance BUY 53.0 56.0 18.7 15.80 N/A N/A N/A 1.22 13.0 3.8% Nika Ma

Tencent 700 HK Internet BUY 694.7 1207.9 593.0 705.00 19% 22.20 19.60 N/A N/A N/A Saiyi He/ Wentao Lu/ Frank Tao
Alibaba BABA US Internet BUY 289.2 1501.1 121.3 141.20 16% N/A 13.50 N/A N/A N/A Saiyi He/Frank Tao/Wentao Lu
Trip.com TCOMUS Internet BUY 40.8 171.9 62.4 70.00 12% 17.60 18.40 N/A N/A N/A Saiyi He/Frank Tao/Wentao LU
Greentown Service 2869 HK Property BUY 2.1 29 5.2 6.13 18% 20.80 17.40 2.40 9.7 0.0 Miao Zhang

Xiaomi 1810 HK Technology BUY 178.5 999.5 53.7 66.00 23% 44.70 27.80 7.60 14.4 N/A Alex Ng/ Hanging Li

AAC Tech 2018 HK Technology BUY 7.4 28.2 49.6 63.54 28% 27.60 1850 2.10 7.8  0.6% Alex Ng/ Hanging Li

BYDE 285 HK Technology BUY 115 87.9 40.0 43.22 8% 19.60 1530 3.10 13.2  0.0% Alex Ng/ Hanging Li

Horizon Robotics 9660 HK Semi BUY 131 164.6 7.4 8.90 21% N/A N/A N/A N/A N/A Lily Yang/ Kevin Zhang
OmniVision 603501 CH Semi BUY 21.3 209.3 126.7 176.00 39% 43.50 28.40 N/A N/A N/A Lily Yang/ Kevin Zhang
BaTelLab 2149 HK Semi BUY 0.5 2.2 63.0 93.00 48% 18.30 14.60 N/A N/A N/A Lily Yang/ Kevin Zhang

Naura 002371 CH Semi BUY 35.0 250.7 348.6 379.26 9%  42.40 32.30 N/A N/A N/A Lily Yang/ Kevin Zhang
Salesforce CRMUS Software & IT services BUY 231.8 2104.7 242.4 388.00 60%  31.10 25.00 N/A N/A N/A Saiyi He/ Wentao Lu/ Frank Tao

Source: Bloomberg, CMBIGM. Data as of 18/8/2025 11:40 a.m.
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Latest additions/deletions from CMBI Focus List

Company Ticker Sector Rating Analyst Rationale

Deletions

CGN Mining 1164 HK Materials BUY Wayne Fung We expect the earnings in 1H25 will fall short of expectations. We therefore

prefer to wait for a better entry point.

Source: CMBIGM
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Performance of our recommendations

» In our last report dated 17 Jul 2025, we highlighted a list of 26 long ideas.

» The basket (equal weighted) of these 26 stocks underperformed MSCI China index by 0.5 ppts,
delivering 4.7% return (vs MSCI China 5.2%).

= 11 out of the 26 stocks outperformed the benchmark.

== Return of CMBI Focus List = = = MSCI China (5.2% Return) = == CMBI Focus List (4.7% Return)
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Geely Automobile (175 HK) — Solid earnings with more competitive models ahead

Rating: BUY | TP: HK$25.00 (25% upside) Analysts: Shi JI/ Wenjing Dou/Austin Liang

= Maintain BUY. Geely’s 2Q25 earnings were in line with our prior forecast

and beat market expectation with its QoQ improvement in GPM despite a Financials and valuations

. : : ) (YE 31 Dec) FY23A  FY24A  FY25E  FY26E
prolonged price war. We expect its upcoming new models from different = RMB 179204 240104 338675 389620
brands to be well received, which could lift average selling price and gross evenue ( o O/mn) ’21 X ’4 ;11 0 ’9 1
margin. There is still enough room for growth for Geely’s NEVs, as its Yoy growth (%) ' 34.0 ' '
current NEV model line-ups only cover a few sub-segments. We raise our Nt Profit (RME’ mn) 5308.4 16,632.4 17,703.0 18*627'2
FY25-26E net profit estimates by 0.9%/1.2% to RMB17.7bn/18.6bn, ‘oY growth (%) 0.9 2133 6.4 5

. EPS (Reported) (RMB) 0.53 1.65 1.75 1.83
respectively.
P/E (x) 32.8 10.5 9.9 9.5

= Still lots of growth potential for its new NEVs. Geely appears to have P/B (X) 29 2.0 1.9 17
found keys to making successful NEV models after the Galaxy E5. We  yieiq (%) 1.2 18 4.0 4.2
believe that there is still enough room for growth for Geely’s upcoming new ROE (%) 6.8 19.9 20.0 19.2
NEVSs, as the recently launched models (the E5, Starwish, Starship 7 and Net gearing (%) Net cash Net cash Netcash Net cash

Xingyao 8) only cover part of the small and compact segments, as well as Source: Company data, Bloomberg, CMBIGM estimates
the medium-to-large sedan market. We expect the Galaxy A7, M9 and

Xingyao 6, scheduled for launch in 2H25, to be well received. We raise our

FY25E sales volume forecast from 3mn units to 3.02mn units.

» FY25-26E outlook. We revise up FY25E GPM forecast by 0.7ppts to
16.7% (2H25E: 17.0%), as its cost reduction efforts, especially from the
integration synergies, appear to beat our prior expectation. We also raise
selling expenses and finance costs to better reflect Lynk & Co integration,
which also results in a 0.9% upward revision for our FY25E net profit
forecast (RMB17.7bn). We raise our FY26E sales volume slightly to
3.26mn units, but revise up FY26E GPM forecast by 1ppt to 17%.
Accordingly, we raise FY26E net profit estimates by 1.2% to RMB18.6bn.

» Valuation/Key risks. We maintain our BUY rating and raise our target
price slightly from HK$24.00 to HK$25.00, based on 13x FY26E (prior 15x
FY25E) P/E. Key risks include lower sales volume and/or gross margin
than we expect, especially from new NEV models, as well as a sector de-
rating.

Link to latest report: Geely Automobile (175 HK) - Solid earnings with more
competitive models ahead
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https://www.cmbi.com.hk/article/11763.html?lang=en

Leapmotor (9863 HK) — To turn profitable in 2Q25E

Rating: BUY | TP: HK$72.00 (7% upside) Analysts: Shi JI/ Wenjing Dou/Austin Liang

= Maintain BUY. We believe Leapmotor has entered a virtuous cycle of Financials and Valuations
sales volume growth and profitability, positioning it to become the second (YE 31 Dec) FY23A FY24A FY25E FY26E
profitable Chinese NEV startup after Li Auto in FY25E. Its strong sales Revenue (RMB mn) 16,747 32,164 59,156 63,956
momentum could continue in 2H25, driven by two brand-new models YoY growth (%) 35.2 92.1 83.9 8.1
(BO1/B0S), in our view. Overseas expansion and carbon credit revenue Gross margin (%) 05 8.4 128 13.6
from the Stellantis partnership could also provide positive catalysts. Operating profit (RMB mn)  (4,377.4) (3,171.1) (233.8) 415.7

* To turn profitable in 2Q25E. We project Leapmotor’s revenue to surge Ns;srgizﬁhM(;;m) (4'212/1) (2’82?\]'2 285/'2 1'23(7)'2
173% YoY and 46% QoQ to RMB14.7bn in 2Q25E, amid an all-time high EPS (Reported) (RMB '
quarterly sales volume of 134,000 units (+152% YoY, +53% QoQ). We cents) (362.06) (210.98)  21.55  101.85
estimate that its overall ASP could fall 5% QoQ to about RMB109,000 in P/S (x) 4.2 22 1.2 1.1
2Q25E, given higher sales contribution from the B10 in China and the P/E (x) N/A N/A 245.0 51.8
TO3 in overseas markets. We project its GPM to fall from 14.9% in 1Q25 P/B (x) 4.9 7.0 5.3 4.9
to 12.7% in 2Q25E, given higher discounts for inventory clearance of the Source: Company data, Bloomberg, CMBIGM estimates

old models. The R&D and SG&A ratios combined may fall 3.7ppts QoQ
to 14.1% in 2Q25E, based on our estimates. We expect its net finance
gains and share of profits of associates (mainly Leapmotor International)
combined to be about RMB100mn in 2Q25E. Therefore, we estimate that
Leapmotor could turn profitable with a net profit of RMB48mn in 2Q25E.

» Earnings/Valuation. We maintain our sales volume forecast of 0.55mn
units for FY25E, which implies 2H25E sales volume to rise 48% HoH to
0.33mn units driven by new models and exports. We lift FY25E GPM
forecast from 12.1% to 12.8%, given better vehicle GPM than we
expected and higher revenue from strategic cooperation with other OEMs.
Accordingly, we raise our FY25-27E net profit forecasts from
RMB118mn/1.2bn/1.6bn to RMB289mn/1.5bn/2.1bn, respectively. We
have not yet fully factored in the revenue contribution from the carbon
dioxide credits transfer agreement with Stellantis (STLA US, NR), which
could be as much as RMB1.5bn in FY25E. We maintain our BUY rating
and target price of HK$72.00, based on 1.5x FY25E P/S.
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https://www.cmbi.com.hk/article/11609.html?lang=en

Zoomlion (1157 HK) — High payout ratio and yield will likely gain traction

Rating: BUY | TP: HK$7.4 (9% upside)

* |nvestment Thesis: We continue to like Zoomlion’s global expansion
strategy. On the product side, the offering of a full range of machinery
through an effective direct sales model enables Zoomlion to penetrate
different key markets overseas. On regions, the priorities on emerging
economies such as the Middle East, Middle Asia and Southeast Asia over
Europe and North America make it subject to less geopolitical and tariff-
related risks.

= Qur View: Zoomlion’s earnings growth in 1Q25 was largely helped by
gains on asset disposal, while core profit was below expectation. For
2Q25E, we expect the core profit to resume growth. Besides, with Hong
Kong borrowing rates (HIBOR as reference) having sharply declined, we
expect continuous interest in high-dividend payout and high-yield names.
With >70% payout ratio and ~5% yield, we expect Zoomlion will continue
to gain traction.

= Where do we differ vs consensus: Our earnings forecast in 2025E/26E
is -12%/-17% versus consensus. That said, we believe the low valuation at
present offers some buffer for earnings risk.

= Catalysts: (1) recovery of overseas sales; (2) rising interest in high-
dividend-yield names.

» Valuation: Our H-share TP of HK$7.4 is based on a 30% discount to our
A-share TP (RMB9.9, 19.5x 2025E P/E, equivalent to the five-year average
historical P/E of 15x plus 1SD).

Link to latest report: Zoomlion (1157 HK/000157 CH) - 2024 results below
expectation; Still positive on the structural overseas growth trend

Analyst: Wayne Fung

Financials and Valuations

(YE 31 Dec) FY24A FY25E FY26E FY27H
Revenue (RMB mn) 45,478 52,999 61,848 69,277
YoY growth (%) (3.4) 16.5 16.7 12.0
Core net income (RMB mn) 3,521 4,177 4,705 5,229
Core EPS (RMB) 0.42 0.51 0.57 0.63
YoY growth (%) (1.3) 19.2 12.7 11.1
Consensus EPS (RMB) N/A 0.57 0.68 0.81
EV/EBIDTA (x) 11.8 9.6 8.4 7.6
P/E (x) 14.6 12.3 11.0 9.9
P/B (x) 0.9 0.9 0.9 0.9
Yield (%) 4.8 5.4 6.1 6.7
ROE (%) 6.2 7.2 7.9 8.5
Net gearing (%) 20.7 25.3 28.9 31.3

Source: Company data, Bloomberg, CMBIGM estimates

Fig: Zoomlion’s revenue breakdown
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https://www.cmbi.com.hk/article/11155.html?lang=en

SANY International (631 HK) — Earnings recovery on track + attractive valuation

Rating: BUY | TP: HK$8.7 (22% upside) Analyst: Wayne Fung

Investment Thesis: SANYI’s mining equipment segment will benefit from  Financials and Valuations

the improvement of coal mining capex as well as the transformation of (YE 31 Dec) FY24A FY25E FY26E FY27E
intelligent models, in our view. Besides, the offerings of more large-size Revenue (RMB mn) 21,910 25,396 30,053 35,208
mining trucks could be another growth driver over the coming years. For ~ YOY growth (%) 80 159 183 172
port machinery, SANYI’s large-size port machinery will likely see high ~ Core netincome (RMB mn) 185 2244 2,774 3,275
growth as the capacity bottleneck has been resolved following the — Core EPS (RMB) 058~ 0v0 08 102
commencement of lighthouse factory. YoY growth (%) (4.6) 213 236 181
Consensus EPS (RMB) N/A 0.70 0.84 1.02

= Our View: We expect SANYI to return to a growth trajectory in 2025E, EVIEBIDTA (x) 10.3 5.9 4.9 4.2
. - . P/E (x) 19.8 9.7 7.8 6.6
driven by stabilized demand for road headers, strong growth of large-size PIB () 18 16 14 12
por't equipment, as well as better-than-expected dqmestic mini_ng truck_s, vield (%) 3:9 4:1 5:1 6:0
which could off_set the relatlvgly weak sales o_f comblr_led coal mining units ROE (%) 155 174 191 198
(CCMUs). Besides, we believe the emerging business segments are Net gearing (%) 175 17.9 13.2 35

running at a manageable level of loss, which we think will ease market
concerns.

Source: Company data, Bloomberg, CMBIGM estimates

= Where do we differ vs consensus: Our earnings forecast in 2025E/26E Fig: SANYI’s P/E band

is 0%/3% above consensus. We see further potential earnings upside in Hko

2025E.
= Catalysts: (1) Further improvement of coal mining capex; (2) better-than- 12

expected oversea sales in 2H25E. 101
= Valuation: Our TP of HK$8.7 is based on 11x 2025E P/E, equivalent to the s vk

average since 2017. We see the current valuation of 9-10x as attractive “

entry point, given the improving earnings visibility. 21

Link to latest report: SANY International (631 HK) - 2Q25E profit rose 16-
35% largely in-line; Solid growth trajectory
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https://www.cmbi.com.hk/article/11745.html?lang=en

Green Tea (6831 HK) — 1H25E profit comes as surprise with positive 2H25E

outlook
Rating: BUY | TP: HK$10.54 (46% upside) Analyst: Walter Woo
= Investment Thesis: Green Tea is the 4th largest brand in the casual ~ Financials and Valuations
Chinese cuisine industry, with 0.7% market share in 2023, and RMB 3.6bn (YE 30 Jun) FY24A FY25E FY26E FY27E
in sales from 360 stores in FY23. We project an 18% sales CAGR in FY23-  Sales (RMB mn) 3,838 4,752 5924 7,422
26E, driven by: 1) ramp-up of its delivery sales, 2) opening of more  YoY change (%) 6.9 238 247 253
smaller-sized stores, and 3) expansion to more lower-tier cities. We also  Adi- Net profit (RMB mn) 3609 468.2 590.1  768.1
expect the adj.net profit to grow by a 25% CAGR, thanks to: 1) further =~ EPS-Fullydiluted (RMB) 0650 0.762  0.876  1.140
menu adjustment, 2) supply chain improvements, 3) greater sales from  YOY change (%) 151 173 150 302
smaller-sized stores, and 4) economies of scale. Consensus EPS (RMB) nfa 0771 0949  1.209
P/E (x) 11.1 9.6 8.2 6.1
Our View: 1H25 was better-than-expected, meaningfully easing investors’  P/B (X 51 4.5 3.4 2.6
worries about SSSG turnaround and potential margin dilution from the  Yield (%) 4.6 5.2 6.1 8.1
delivery business. We are still positive about 2H25E, because SSSG has ~ ROE (%) 591 496 480 477
Net debt/ equity (%) Net cash Net cash Net cash Net cash

remained strong even in Jul 2025 (likely to sustain due to low base), and
the Company's two key strategies are still working (opening smaller but
more efficient new stores and ramping up its delivery business).

Where do we differ vs consensus: For FY25E/ 26E/ 27E, our sales
forecasts are 2%/ 3%/ 5% higher vs consensus and our net profit forecasts
are 3%/ 2% lower/ 3% higher vs street as we are more confident on SSSG
turnaround but more conservative on margin expansion.

Catalysts: 1) better-than-expected SSSG, 2) better-than-expected delivery
and overseas sales, and 3) faster-than-expected store expansion.

Valuation: We derive our 12m TP of HK$10.54 based on a 13x FY25E P/E.

We believe the downside is protected by its recent turnaround and
attractive yield (special dividend will be paid within 6 months). The stock is
trading at ~10x FY25E P/E and 10% effective FY25E yield.

Source: Company data, Bloomberg, CMBIGM estimates

Fig: Sales and net profit growth, yearly
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Link to latest report: Green Tea Group (6831 HK) - 1H25E profit comes as
surprise with positive 2H25E outlook
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https://www.cmbi.com.hk/article/11706.html?lang=en

JNBY (3306 HK) — Sales trend is muted but yield is still attractive

Rating: BUY | TP: HK$18.68 (2% upside)

* Investment Thesis: JNBY is a leading designer brand in China, owning
brands like JNBY, CROQUIS, less and jnby by JNBY, etc.. We believe its
FY26E targets of RMB 6.0bn listco sales/ RMB 900mn NP are robust
(10%/ 13% sales/ NP CAGR during FY23-26E) and achievable. Growth
drivers include: 1) industry consolidation, 2) upgrades in products and
branding, 3) store revamps, 4) ramp-up of its digital-related and e-
commerce sales, 5) store expansion, and 6) development of new brands.

= Qur View: We are more positive on JNBY lately, as its retail sales growth
accelerated to at least HSD in May 2025 (vs positive in YTD 2025), thanks
to macro (extended holidays and hence the improved foot traffic, improved
consumer sentiment) and company-specific reasons (launched a
promotion campaign with Xiaohongshu and the earlier and longer pre-
sales for 618 Festival). Going forward, we are not that pessimistic (policy
support may offset the tariff drags) and expect JNBY to deliver an at least
inline result (efforts to boost customer experience may start to yield more
positives). JINBY will also benefit from climbing interests for yield plays .

» Where do we differ vs consensus: For FY25E/ 26E/ 27E, our sales
forecasts are roughly inline with consensus but our net profit forecasts are
1%/ 4%/ 6% vs street as we are more optimistic on its OP margin
expansion.

» Catalysts: 1) better-than-expected SSSG, 2) better-than-expected product
and branding upgrades, and 3) faster-than-expected store expansion.

» Valuation: We derive our 12m TP of HK$18.68 based on a 10x FY6/25E
P/E. We believe JNBY’s downside is well protected by its solid
fundamentals (better than industry) and attractive yield. The stock is
trading at ~10x FY6/25E P/E and 8% FY6/25E yield.

Link to latest report: JNBY Design (3306 HK) — Sales trend is muted but
yield is still attractive

Analyst: Walter Woo

Financials and Valuations

(YE 30 Jun) FY24A FY25E FY26E FY27E
Sales (RMB mn) 5238 5503 5895 6,254
YoY change (%) 17.3 5.1 7.1 6.1
Adj. Net profit (RMB mn) 848 900 997 1,088
EPS - Fully diluted (RMB) 1.635 1.734 1922  2.098
YoY change (%) 33.8 6.1 10.8 9.2
Consensus EPS (RMB) n/a 1.740 1.800 1.910
P/E (X) 10.2 9.6 8.7 8.0
P/B (x) 3.9 3.6 3.2 2.9
Yield (%) 8.4 7.8 8.6 9.4
ROE (%) 40.5 38.9 39.0 38.2
Net debt/ equity (%) Net cash Net cash Net cash Net cash

Source: Company data, Bloomberg, CMBIGM estimates

Fig: Sales and net profit growth, yearly
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https://www.cmbi.com.hk/article/11012.html?lang=en

Luckin Coffee (LKNCY US) — Sales are booming but costs are also rising

Rating: BUY | TP: US$44.95 (17% upside)

Investment Thesis: It is the largest and fastest-growing coffee brand in
China, has 16,248 stores, sales of RMB 24.9bn and net profit of RMB
2.85bn and a market share of 21.7% in FY23. On top of quality coffee, it
also emphasizes digital engagement, convenience, and competitive pricing.
Growth drivers includes: 1) rapid store opening, 2) rise in ASP and new
product launches, 3) further adoption of freshly made coffee and 4) higher
purchase frequency from the young/ wealthy/ people in lower tier cities.

Our View: 2Q25 results were a beat and the underlying picture, in our view,
which was just exceptional, could fuel a decent sales growth in 2H25E.
However, because the surge in delivery expenses may continue and some
subsidies may be provided to the franchisees, OP margin in 2H25E may
experience some pressure. However, overall speaking, a reasonably fast
sales growth (CMBI est. 41%) and NP growth (CMBI est. 43%) in FY25E is
still highly possible. Maintain BUY given the cheap valuation (trading only
at 21x FY25E P/E vs 25% sales CAGR during FY24-27E).

Where do we differ vs consensus: For FY25E/ 26E/ 27E, our sales
forecasts are 2%/ 3%/ 5% higher vs street but net profit forecasts are 2%/
4%/ 2% lower as we are confident on sales growth but cautious on margins.

Catalysts: Better than expected new products, store expansion, store
efficiency and government stimulus.

Valuation: We derived our 12m TP of US$44.95 based on 25x FY25E P/E.
We believe its leadership in costs, brand equity, level of digitalization and
its addictive, functional and staple product nature could fuel decent growth
onwards. The stock is still cheap, as it is trading at around 21x FY25E P/E.

Link to latest report: Luckin Coffee (LKNCY US) - Sales are booming but
costs are also rising

Analyst: Walter Woo

Financials and Valuations

(YE 31 Dec) FY24A FY25E FY26E FY27E
Sales (RMBmn) 34,475 48,641 58,960 67,220
YoY change (%) 38.4 41.1 21.2 14.0
Net profit (RMBmn) 2,932 4,199 5,255 6,205
EPS - Fully diluted (RMB) 1.15 1.633 2.034 2.390
YoY change (%) 1.9 42.5 24.5 175
Consensus EPS (RMB) n/a 1.530 1.860 2.277
P/E (x) 30.3 21.2 17.1 14.5
P/B (x) 6.8 5.2 4.0 3.1
Yield (%) 0.0 0.0 0.0 0.0
ROE (%) 25.8 27.7 26.4 24.2
Net debt/ equity (%) Net cash Net cash Net cash Net cash

Source: Company data, Bloomberg, CMBIGM estimates

Fig: Sales and net profit growth
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Proya (603605 CH) — Best earnings among peers, strong momentum sustained
Rating: BUY | TP: RMB133.86 (58% upside)

Proya’s 2Q24 results beat consensus with revenue/net profit +41%/37%
YoY (1H24 revenue/net profit +37.9/40.5% YoY), mostly contributed by the
accelerated sales growth of main brand to 37.7% YoY. The earnings
ranked the top among peers. 1H24 GPM dropped by 0.7ppt and steadied
at 69.8%, accompanied by the 3ppt increase in selling expense ratio to
47%, due to the prolonged 618 promotion cycle, continuous rise in unit
cost of livestream marketing, and high e-commerce return rate. Full-year
guidance wise, the company aims to maintain GPM at ~70% and maintain
the NPM in a slightly upward trend.

Hero SKUs outperform consistently, benefiting earnings. Proya
continued to consolidate the “hero product strategy”. Its 1H24 image
promotion fees rose 50% YoY and selling expense ratio hiked 3ppt YoY to
46.7%. Thanks to the hero products that powered up re-purchase rates on
both Tmall and Douyin (how at 40%+ and 30%+, respectively) and its
contribution of revenue further increased to 57%, up from 55% in 1Q23.
Considering the high margin of hero products, we see both the top line and
bottom line growth to remain intact for 2024E. Amid the challenging
landscape, the company’s priority of achieving steadfast market share in the
upcoming 11.11 may increase marketing expense ratio in 2H, given Douyin’s
unfavourable mechanism and the high return rate circumstance broadened.

Visible sustainability of sub-brand growth. The skincare segment
reported +37% YoY revenue growth on a relatively high base, while both
make-up and body & hair segment achieved growth exceeding 42% YoY,
demonstrating the all three major BUs are now on track of sustainable
growth. Meanwhile, management reaffirmed the overseas expansion plans
on major sub-brands, especially TIMAGE and Hapsode. Looking forward,
we believe that the readied products portfolio targeting wide price ranges
and the experienced BU management team should provide solid support to
overseas’ steady growth.

Valuation. Maintain BUY with TP at RMB133.86, based on 35x 2024E P/E.

Analysts: Miao Zhang

Financials and Valuations

(YE 31 Dec) FY22A
Revenue (RMB mn) 6,385
YoY growth (%) 37.8
Net income (RMB mn) 817.4
EPS (RMB) 41.9
YoY growth (%) 2.06
Consensus EPS (RMB) Na
P/E (x) 39.9
P/B (x) 9.2
Div yield (%) 0.8
ROE (%) 25.5
Net gearing (%) Net cash

FY23A FY24E FY25E
8,905 11,064 13,381
39.5 24.3 20.9
1,1939 1,466.7 1,751.3
46.1 22.9 194
3.01 3.70 4.41
na 3.90 4.81
27.3 22.2 18.6
7.4 6.2 5.2
1.7 2.1 2.5
30.3 30.8 31.0
Net cash  Netcash Netcash

Source: Company data, Bloomberg, CMBIGM estimates

Fig: 1-year forward P/E
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CR Beverage (2460 HK) — Pleasant surprises from special dividends and target
hike
Rating: BUY | TP: HK$18.61 (61% upside)

CR Beverage's FY24 revenue was flat YoY at RMB13.5bn, missing CMBI's
forecast by 6% due to stiffer packaged water competition and headwinds from
the consumption climate, extreme weather in core areas and capacity limits of
beverage products. Net profit rose 23.1% YoY to RMB1.6bn, or 25%
excluding listing costs, beating CMBI's estimate by 4%, as gross margin rose
3pct to 47.3% on a higher proportion of self-owned capacity. The company
has lifted its 2025 self-owned capacity proportion target to 70% from 60%,
which should support sustained high growth in profit in our view. We like the
company's solid position in the packaged water market and the growth
potential of its beverage business. We project the company's revenue/net
profit CAGR in FY25-27E to reach 9%/17%. Maintain BUY with TP of
HK$18.61, based on 18x 2025E PE. Catalysts: hero products or M&A in
beverage segment. Risks: Consumer sentiment plunges, price war, product
quality/safety issues, raw material price hikes etc.

Revenue slightly missed, NP in line. FY24 revenue was flat YoY, dragged
by packaged water segment, which booked a 4.5% growth in retail sales,
outpacing the industry’s 2.5% (mkt share +0.4ppt to 18.8%), but ended up the
year with a 3% decline in revenue due to both competitive pressures and
network expansion necessitating price concessions to channels and outlets.
Beverage revenue rose 31%, shy of the 40% guidance, impacted by weak
consumer sentiment and capacity constraints. Net profit rose 23%, or 25% ex-
listing costs, as self-owned capacity and lower raw material prices boosted
gross margin by 2.7ppt to 47.3%.

Lifted self-owned capacity target to 70% by 2025. The company’s self-
owned capacity proportion surged from 36% in FY23 to 50% in FY24. It aims
to raise this to 70% by the end of the 14th Five-Year Plan period (2021-2025),
up from the prior target of 60%. This signals a faster gross margin ramp-up in
2025 and sustained high capital expenditure.

Surprise in shareholder returns. The company offers a 40% dividend payout
ratio and has surprised the market with a 20% special dividend, contrary to
expectations of prioritizing capital expenditure over dividend payout during the
expansion stage. The company stated to maintain a stable dividend payout
ratio going forward.

Analysts: Miao Zhang

Financials and Valuations

(YE 31 Dec) FY23A  FY24A FY25E  FY26E
Revenue (RMB mn) 13,515 13,521 14,414 15,538
YoY growth (%) 7.1 0.0 6.6 7.8
Net income (RMB mn) 1,329.3 1,636.7 2,028.7 2,405.8
EPS (RMB) 34.3 23.1 23.9 18.6
YoY growth (%) 0.66 0.79 0.98 1.16
Consensus EPS (RMB) Na na 0.82 0.94
P/E (x) 15.8 13.3 10.7 9.1
P/B (x) 2.8 1.8 1.7 15
Div yield (%) 0.0 4.6 3.7 4.4
ROE (%) 213 18.0 17.2 18.3
Net gearing (%) Net cash Netcash Netcash Net cash
Source: Company data, Bloomberg, CMBIGM estimates
Fig: Self-owned water production volume
(K tonnes)
8,000 - r 50%
7,000 - [
- 40%
6,000 - [
5,000 @ - 30%
4,000 A - 25%
3,000 1 E 20%
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Sl L 10%
1,000 : L 59,
5 L 0%
2021A 2022A 2023A 4M24
mmmm Self-owned packaged water production volume
CAGR 21-23

© Ratio to total production volume

Source: Company data, CMBIGM estimates
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BeOne Medicines (ONC US) — Solid Q2 results, eyes on CDK4i readouts
by year-end

Rating: BUY | TP: US$359.47 (12% upside) Analysts: Jill Wu/ Andy Wang

= Sustained profitability with improving margins and strong cost discipline.

Following its first-ever GAAP profit of US$1mn in 1025, BeOne delivered a  Financials and Valuations

significantly higher GAAP net profit of US$94mn in 2Q25, driven by robust (YE 31 Dec) FY25E FY26E FY27E
_topline growth and er)hanced operating Ieverage_z. GP margin (vs prodyct sales) Revenue (US$ mn) 5,245 6,389 7,466
improved to 87.4% in 2Q25, up from 85.1% in 1Q25 and 84.3% in FY24. YoY growth (%) 38 22 17
SG&A ratio was further optimized to 41.3% (vs 41.4% in 1Q25 and 48.5% in Attri | | 2 12 1324
FY24), while R&D ratio declined to 40.3%, reflecting increased operational Eggbysasze r;t:;gs;(U% mn) 2338 8920 1’1391
efficiency. Management has raised its GP margin guidance to the mid-to-high c pEPS USS per ADS 1'72 5'75 8'41
80% range. We reaffirm our view that BeOne will achieve GAAP-positive onsensus EPS (US$ per ADS) : ' :
operating income in FY25, and we project a full-year net profit of US$332mn. gg?‘:’ézig?‘zz Sﬁié“;)n) g%g; g'ggg g;g%
= Sales of zanubrutinib remained strong. For 1H25, BeOne reported total Capex (US$ mn) i200) £200) izoo)
revenue of US$2.43bn (+45% YoY), achieving 46% of our previous full-year Current ratio (x) 21 25 3.1

forecast, in line with our expectations. In 2Q25, Zanubrutinib (Zanu) sales _
reached US$950mn, +49% YoY and +20% QoQ, significantly outperforming ~ Source: Company data, Bloomberg, CMBIGM estimates
ibrutinib (+3% QoQ) and acalabrutinib (+14% QoQ). In the US, Zanu remains
the top BTKi by revenue since 1Q25 and leads in new patient prescriptions .
across both 1L and RR CLL treatment settings. Zanu accounted for F19: Revenuetrend
approximately 25% of new all-line CLL prescriptions in 4Q24. We see US$mn

substantial upside as Zanu gains share from legacy BTK inhibitors and

- i 8,000 - 7,466
alternative regimens. 7,000 - 6.389
= Eyes on further data readout of CDK4 inhibitor. BGB-43395 (CDK4 6,000 - 5245
inhibitor) has shown a favourable hematologic safety profile in combo with 549 |
fulvestrant for pre-treated breast cancer and solid tumors, with neutropenia | | 3,810
incidence (grade =3) notably lower—8.2% in dose optimization and 16.2% in ' 2 459
dose escalation—compared to 29-55% seen with other approved CDK4/6 3,000 1 ’
inhibitors and 18.2%-23.5% with Pfizer's CDK4i atirmociclib. The response =~ 2000 1 1416
data was immature with just 3.0 months of follow-up during the R&D Day data 1,000 J
release in Jun, as CDK4/6 inhibitors typically require 3-5 months to 0 - . . . .
demonstrate response. We remain confident towards the further readout of the 2022A  2023A  2024A  2025E  2026E = 2027E
asset at the SABCS meeting in Dec 2025. BeOne is preparing to initiate a Ph3 ® Product revenue

trial of BGB-43395 in 2L HR+/HERZ2- breast cancer in early 2026, with a Ph3 Source: Company data, CMBIGM estimates
trial in 1L to follow in 2026.

= Valuation: We look forward to the data readout of CDK4i later this year. Our
DCF-derived TP is US$359.47 (WACC: 9.64%, terminal growth rate: 3.0%).

Link to latest report: BeOne Medicines (ONC US) - Solid Q2 results, eyes on
CDK4i readouts by year-end
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3Shio (1530 HK) — Expecting 707's gradual realization of BIC potential in PD-
1/VEGF

Rating: BUY | TP: HK$37.67 (11% upside) Analysts: Jill Wu/ Cathy Wang

= 3SBio’s global (ex-China) license agreement with Pfizer (PFE US, Not rated) ) .
for 707 (PD-1/VEGF) has come into effect. Meanwhile, Pfizer completed the Financials and valuations

subscription of 31,142,500 3SBio shares at HK$25.2 per share, amounting to RZ=EiNES) FY25E FY26E FY27E
approximately HK$785mn. In addition, the license grants Pfizer an option for the Reyenye (RMB mn) 18576 11385  12.110
China rights to 707; if exercised, 3SBio will receive up to US$150mn in option ho ’ ’ ’
fees. Pfizer is actively advancing an aggressive development plan, including the ~ YOY growth (%) 104.0 (38.7) 6.4
initiation of Phase /Il clinical trials combining 707 with ADCs such as SV, PDL1V, Attri. net profit (RMB mn) 9,325 3,000 3,119
and Padcev , as well as the Phase Il clinical trial of 707 in 2025E. Later in 2025, YoY growth (%) 346.1 (67.8) 4.0
Pfizer will disclose additional details of the 707 clinical plans. We believe Pfizer gpg rvp 384 1.23 1.28
has placed high strategic priority on 707. Leveraging Pfizer's more than 4,000 PIE 29 999 214
oncology clinical trial sites across 45 countries, 707’s overseas clinical X : : :
development is expected to accelerate rapidly, fully unlocking its BIC potential. Source: Company data, Bloomberg, CMBIGM estimates

= QOur View: (1) Differentiated structural designs confers potential efficacy
and safety advantages. 707’s tetravalent structure and a “daisy chaining” effect
provide robust cooperative binding. For example, after binding VEGF in the
tumor microenvironment, its binding strength to PD-1 increased approximately Fig: Revenue trend
100-fold, which may enhance antitumor activity. In addition, the Fc region of 707  grme mn
is derived from IgG4, an immunoglobulin class with innately reduced ability to ;5 - 18576  120%
induce immune activation, thus potentially limiting undesirable inflammatory ’ ’
immune responses. (2) 707 demonstrates BIC potential. In Ph2 data published 1800 1
in ASC0O2025, 707 demonstrated cORR of 64.7% in PD-L1+ NSCLC patients at 16,000 -
the 10 mg/kg dose.(vs. Ivonescimab’s ORR of 60% in its HARMONI-5 trial). 14,000 -
Spider plots show tumor size continued to shrink further and trend toward 12,000 -
stabilization, preliminarily indicating the depth and durability of response. Pfizer 14 go9 |
management noted that rapid killing of NSCLC tumors may result in cavitary
lesions, yet appears as empty bubbles by CT scan and are still measured and
compared with baseline. Therefore, changes in lesion size or ORR based on CT ~ 6000 7
scan may underestimate the true clinical benefit of 707 in NSCLC. 4,000 -

2,000 -

104.0% r 100%
L 80%
12,110 } 60%
L 40%
- 20%
L 0%

b -20%
L -40%

11,385

8,000

= 3SBio will publish Phase Il clinical data of 707 combined with chemotherapy for
1L mCRC in a poster at the ESMO Congress in October. Given Pfizer's TTo022 | 2023 | 2024 @ 2025E @ 2026E | 2027E -60%
confidence on 707 and its aggressive develop plan for 707 in multiple indications, YoY
we have raised our risk-adjusted overseas sales forecast for 707 to US$5.6bn.

= Valuation: We derive our target price of HK$37.67 based on an 11-year DCF
model (WACC: 9.99%, terminal growth rate: 3.0%) .

Link to latest report: =4 #4124 (1530 HK) - #£3% 5 F bz 707 A 3006 R, 36/&

TR

m Revenue

Source: Company data, CMBIGM estimates
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Ping An (2318 HK) - NBV to steadily rise with enhanced capital position of Ping
An Life
Rating: BUY | TP: HK$65.1 (12% upside)

Investment Thesis: The insurer will announce 1H25 results on 27 Aug. We
expect NBV to rise in mid-teens as a result of margin recovery in FY25E, with
improved breakeven vyields of in-force and new business to less than
2.5%/2.2%, benefiting from a pivot shifting towards participating (PAR)
products (1Q25: >30% of new sales) and the extension of regulatory
commission rate controls to the agency channel. OPAT of three key segments
could stabilize over the long run supported by continued de-risking efforts on
investment portfolios. The increase in market capitalization of H-share banks
YTD should boost OCI equity gains and hence, strengthen the net asset value
for robust dividend growth. In April 2025, Ping An Group injected RMB20bn to
Ping An Life to strengthen the subsidiary’s capital buffer amid increasing
volatilities, and boost the capabilities on operations, investments, and dividend
distributions back to the Group accordingly.

NBV margin improvement to drive value growth: Bancassurance/
community finance underpinned NBV growth in 1Q25, with each channel’s
NBV surged 1.71x YoY (agency:+12%). Bancassurance margin improved to
over 30% with increased sales volumes in 1Q25 driven by a focus on product
quality and expanding partnerships with the number of outlets increased to
16k (vs FY23/24: 5k/12k). We expect NBV margin to continuously rise in
FY25E, given 1) the expense alignment rules extended to agency channel and
2) an expected PIR cut in 3Q25E, with the guaranteed rate for traditional life
products to downgrade 50bps to 2.0%; partially offset by a lower margin from
increasing proportions of participating product sales.

Outperformance in H-share banks could advance NAV. Ping An has
enhanced stock positions in SOE banks since year-beginning, where the
majority of stocks were assigned to FVOCI. As of Aug 15, the Goup’s position
in ICBC (1398 HK)/ ABC (1288 HK)/CMB (3968 HK)/PSB (1658 HK)
amounted to 18.08%/16.09%/ 15.02%/16.10%, with the share prices rallying
16%/16%/28%/21% in 1-7M25. The increasing exposure to the H-share banks
fits the Group’s selective high yield strategy, and complies with the internal
limit for industry concentration. We remain upbeat on the rise of H-share
banks to boost the insurer's OPAT and NAV.

Valuation/Risks: The stock is trading at FY25E 0.6x FY25E P/EV, with avg. 3yr
forward ROE at 13% and a yield above 6%. Our TP implies 0.8x FY25E P/EV.

Analyst: Nika Ma

Financials and Valuations

(YE 31 Dec) FY24A FY25E FY26E FY27E
Net profit (RMB mn) 163,433 160,2118 168,596 179,937
EPS (RMB) 7.16 7.55 8.01 8.59
Consensus EPS (RMB) N/A 7.46 8.03 8.89
P/EV (x) 0.7 0.6 0.6 0.5
P/B (x) 0.8 0.7 0.7 0.6
Dividend yield (%) 6.0 6.3 6.7 7.0
ROE (%) 13.9 134 12.7 125

Source: Company data, Bloomberg, CMBIGM estimates

Fig: Ping An Group’s H-share banks’ exposure to date
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Source: Bloomberg, CMBIGM estimates

REER

CMB INTERNATIONAL



PICC P&C (2328 HK) — Optimized CoR props up earnings visibility

Rating: BUY | TP: HK$15.80

Investment Thesis: The insurer will announce 1H25 results on Aug 28™ (Thu).

We think PICC P&C could achieve the bullish guidance of auto/non-auto CoR
to be less than 96%/99% in FY25E, with our projected CoR on these two
segments at 95.9%/99.0% by year-end. We believe the improved underwriting
profits could largely offset potential fair value losses on investments, and
shore up bottom-line growth by 12% YoY, benefiting dividend distribution.

Key forecasts: We expect auto premium growth to be driven by the rise of
new vehicles sales and higher penetration of NEVs, with stabilized avg. ticket
size. In April, we see auto premium rebound and rise by 4.5% YoY on an
industry level, propelled by recovering sales of retail passenger cars (+14.5%)
and a record NEV passenger cars penetration to 51.6%, up 11.3pct/4.7pct
YoY/MoM. We maintain our projections on auto premium to grow 4.2% YoY,
and auto CoR at 95.9% (vs FY24: 96.8%) in FY25E, thanks to prudent
expense mgmt. and higher mix of household vehicles. Non-auto CoR could
drop faster than that of auto as the insurer re-emphasizes expense control
with an aim to scale down loss-making corporate lines such as employer’s
liability and credit insurance. We project non-auto CoR to be 99.0%, and total
premium to grow 5% YoY in FY25E.

Improved CoR enhances earnings visibility. Mgmt. delivered strong CoR
guidance of 1) auto/NEV CoR to be less than 96%/100%, and 2) non-auto
CoR to be less than 99%. We expect FY25E CoR to be 97.1%, -1.7pct YoY,
thanks to contraction of both expense and loss ratios.

Rising FVOCI assets leave a buffer to fair value movement. The insurer
has reallocated investment portfolio to FVOCI assets. In FY24, FVTPL/FVOCI
assets comprised 18%/36% of the total. Stocks in FVOCI/FVTPL and equity
funds were up 40%/20%/stable YoY to make up 5.8%/1.4%/2.2% of total
portfolio. Proportion to FVOCI stocks has been rising which leaves a buffer for
fair value impact to NAV.

Maintain BUY with TP at HK$15.80. The stock is now trading at FY25E 1.15x
P/BV with 13.4% ROE and a yield at 4.6%. Our TP implies FY25E 1.2x P/BV.

Downside risks: deteriorated CoR in 1H25; weaker-than-expected auto
vehicle sales; prolonged low interest rate and increased stock market
volatilities, etc.

Analyst: Nika Ma

Financials and Valuations

(YE 31 Dec)

Net profit (RMB mn) 32,173
EPS (RMB) 1.45
Consensus EPS (RMB) N/A
Combined ratio (%) 98.8
P/B (x) 1.22
Dividend yield (%) 3.8
ROE (%) 13.0

36,062

1.62
1.52
97.1
1.15

4.6
13.4

39,179

1.76
1.67
96.6
1.08

5.0
13.6

FY24A FY25E FY26E FY27E

42,484

1.91
1.85
96.2
1.01

54
13.9

Source: Company data, Bloomberg, CMBIGM estimates
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Tencent (700 HK) — Strong games and marketing businesses; Al drove
business growth

Rating: BUY | TP: HK$705 (19% upside) Analysts: Saiyi He/Wentao Lu/Frank Tao

= Investment Thesis: Tencent’'s competitive edges remain solid. We expect Financials and Valuations

Tencent to deliver sustainable earnings growth amid macro uncertainty. We (YE 31 Dec) FY24A FY25E FY26E FY27E
expect: 1) higher-margin businesses like marketing, games and e- Revenue (RMB mn) 660,257 736,804 799,560 853,801
commerce services will bring incremental monetization opportunities and Gross margin (%) 52.9 56.4 56.7 55.9
support GPM expansion; 2) games revenue to maintain solid growth in Adj. net profit (RMB mn) 222703 252,172 280,505 300,422.5
FY25E, bzilcked by mo?etlzatlon revamp of key legacy titles and EPS (Adjusted) (RMB) 2396 27.17 30.68  33.36
o o i Sames; a0 3 siepbecup Al IVESIMENt  GorsersuoEps ey 2036 2702 035 3372

Non-GAAP P/E () 22.2 19.6 17.6 16.0

= QOur View: Tencent 2Q25 total revenue/non-IFRS operating income grew Source: Company data, Bloomberg, CMBIGM estimates
by 15%/18% YoY to RMB184.5/69.2bn, 3%/4% ahead of Bloomberg
consensus estimate, driven by solid growth across business lines. Higher-
margin games and marketing businesses continued to maintain strong
momentum (+22% and 20% YoY respectively), driving quality growth and
further GPM expansion (+3.6ppts YoY). We are positive on Tencent’s
short-term earnings visibility, supported by its strong competitive moat, and

long-term opportunities in Al. (RMBbn)
300 ~ - 50%

Fig: Non-IFRS net income growth

= Catalysts: 1) Stepped-up Al investment to drive marketing and cloud
business revenue growth; 2) launch of Valorant Mobile on 19 Aug; 3) 250 1 - 40%
enhanced Video Account monetization supports better-than-expected

revenue growth and GPM expansion; 4) solid performance of legacy and 200 1 [ 30%
new titles to drive stronger-than-expected game revenue growth. 150 A - 20%
= Valuation: Our SOTP-derived TP is HK$705.0, comprising 100 1 r 10%
HK$310.5/53.2/125.8/95.6/28.2 for games/SNS/ads/Fintech/cloud 50 - L 0%

business and HK$7.6/83.8 for net cash/strategic investments.

0 A - -10%
2019 2020 2021 2022 2023 2024 2025E 2026E

Link to latest report: Tencent (700 HK) - 2Q25 results: strong games and s Non-IFRS net income  ——YoY (RHL)
marketing businesses; Al drove business growth

Source: Company data, CMBIGM estimates
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Alibaba (BABA US) — Escalated investment in instant commerce could weigh on
ST profitability

Rating: BUY | TP: US$141.2 (16% upside) Analysts: Saiyi He/Frank Tao/Wentao Lu
* Investment Thesis: 1) Alibaba’s fundamentals are on improvement track, Financials and Valuations

evidenced by inline-with-industry average GMV growth for Taobao & Tmall

Group, expansion in take rate aided by incremental technological services — SASKEIED) 2oL NN PO O P

fee charges and increased adoption of Quanzhantui; 2) cloud business  Revenue (RMBmn) 996,347 1,041,023 1,118,003 1,183,412

valuation has been more widely accepted by the market, and the rapid  Adusted netprofit (RMB mn)  157,940.0 166,821.5 186,537.6 206,895.2

increase in inference demand has provided solid support for future cloud  CF> (Adiusted) (RMB) 6r.24 7322 8440 9362
P/E (X) 135 116 100 8.9

services revenue growth.
Source: Company data, Bloomberg, CMBIGM estimates

= Qur View: For 1QFY26 (March year-end), we are anticipating a continued
acceleration in cloud revenue growth QoQ, a sustained YoY increase in
monetization rate of Taobao & Tmall Group (TTG), and ongoing YoY loss
reduction of Alibaba International Digital Commerce (AIDC). We expect the
heightened investment in instant commerce to weigh on near-term
profitability, and we baked in ¢c.RMB10bn/20bn investment amount in
1Q/2QFY26E, which likely will lead to 16%/45% YoY decline in group-level
adj. EBITA, and ROI related operating data such as user retention and
stickiness, CFOSS-Selling rate are key to monitor, in our view. However, we 1 o T o ustec EBITA 67443 19148 80 1102925 153184 654  46%

International Digital

Fig: Alibaba: SOTP valuation

Ad).
Value
split

Rev EBITA
(USDmn) posttax
{USDmn)

# Segment (USDmn)  Valuation method PIE (x) E[\:’]s bl all $ishare

mn  USSm

believe Alibaba remains one of the key beneficiaries under the Al theme, and 2 ConmercsGroup  15cFY20EEV/S 21635 15z maw | 139 1%
. . . 3 Group 1.0x FY26E EVIS 10,527 1.0 75,796 10,527 45 3%
we suggest investors to look beyond near-term earnings fluctuations. Cainiao Smart
Logistics Network Last round transaction .
. . - . - 4 Limited . :?tlliehijgggzﬂ;gr::oldmg 12,800 47,380 6,581 28 2%
= Catalysts: 1) Moderation of industry competition in instant commerce s gr‘;“u‘,’,l'::f”“: imersegmentaiminaton 20067 0 e s M3 2%
. . . . igital ia a
business, which could drive better-than-expected core earnings growth; 2) o Efesment  07xFY2NEEVIS, ikne w1 or  wae 22r N
better-than-expected cloud revenue growth aided by increase in inference T momes 1 ox FasE EVIS 20315 10 mees 192 82 6u
demand; and 3) positive updates regarding fintech business investees. pusinoss 215283 s0dsed 1300
Lalsl I&J jdszrégmhbwbad{
. . . . 1 Ant Grouyy holdin; ' s 187,143 25992 111
= Valuation: SOTP-based valuation of US$141.2, which translates into 14x s N wims 1o s
FY27E PE. {with 30% hetding ' ' '
discount) 11.1 8%
: . : - Toa usimn)
Link to latest report: Alibaba (BABA US) — Escalated investment in instant et uled ADS 2342
commerce weigh on ST profitability Source: Company data, CMBIGM estimates
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https://www.cmbi.com.hk/article/11605.html?lang=en

Trip.com (TCOM US) — Resilient revenue growth with investment on track
for overseas expansion

Rating: BUY | TP: US$70.0 (12% upside)

Analysts: Saiyi He/Frank Tao/Wentao LU

Investment Thesis: 1) Both domestic and outbound travel are seeing

Financials and Valuations

resilient volume growth, and Trip.com Group (TCOM) could sustain higher- (YE 31 Dec) FY24A FY25E FY26E FY27H
than-industry average revenue growth driven by its strong customer Revenue (RMB mn) 53377 61,507 68,908 75,378
services and supply chain capability, in our view; 2) we are constructive on YoY growth (%) 19.8 15.2 12.0 9.4

Trip.com’s global expansion potential, especially in the Asian market, as
the current online penetration remains low, and TCOM has established

17,067.0 16,339.1 17,5104 19,454.3
18,041.0 17,799.8 19,612.1 21,564.9

Net profit (RMB mn)
Adjusted net profit (RMB mn)

strong supply chain and customer services capabilities to aid business YoY growth (%) 38.0 (1.3) 10.2 10.0
expansion. EPS (Adjusted) (RMB) 2584 2504 2759  30.34
P/E () 17.6 18.4 172 15.4

Our View: We are positive that TCOM can deliver upbeat financial results
in 2Q25E aided by its continuously enhanced supply chain capabilities, as
well as operating efficiency gains from domestic and outbound business.

Catalysts: 1) Better-than-expected outbound travel revenue growth; 2)
better-than-expected earnings growth driven by both better-than-expected
operating efficiency gains from domestic and outbound travel business
aided by solid revenue growth.

Valuation: DCF-based valuation of US$70.0 (WACC: 10.5%, terminal
growth: 2%), which translates into 20x FY25E PE.

Link to latest report: Trip.com Group (TCOM US) — Resilient revenue growth
with investment on track for overseas expansion

Source: Company data, Bloomberg, CMBIGM estimates

Fig: TCOM: non-GAAP net profit

(RMBbn)
25 -

= Non-GAAP net income Non-GAAP NPM (RHL)
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B4 H R

CMB INTERNATIONAL

r 35%
r 34%
r 33%
r 32%
r 31%
r 30%
r 29%
r 28%
F27%
r 26%

25%

21


https://www.cmbi.com.hk/article/11409.html?lang=en

Greentown Service (2869 HK) — Solid earnings against industry headwinds
Rating: BUY | TP: HK$6.13 (18% upside)

Greentown Service’s revenue/core OP rose 11/26% YoY in 1H24, in-line with/beating
market expectations buoyed by a stable parentco, robust third-party expansion, and a
diversified VAS business. Core OPM expanded 1.2ppts YoY to 9.8%, resulting from a
+0.6ppt GP margin hike and a 0.6ppt decrease in SG&A ratio attributable to efficient
cost control. Amid intensified competition in third-party expansion, the company
delivered steady conversion from parentco projects to mitigate headwinds. Despite a
challenging industry environment, the company still anticipates core OP growth >20%
& cash growth >15% in 2024E. We like Greentown Service for its high independence,
stable parentco, diversified VAS business and recovering cash flow.

1H24 revenue in-line, earnings beat. Greentown Service delivered 10.6%/25.8% YoY
growth in revenue/core OP in 1H24 (core OP= GP-SG&A), with rev. in line and core
operating profit beating market expectation. This performance was driven by 1) steady
growth of 14.6% YoY in Basic PM revenue; 2) positive growth in VAS to both owners
and non-owners against the negative trends among peers, attributed to its robust
parentco and diversified VAS business; 3) efficient cost management leading to a
0.6ppt improvement in GPM and 0.6ppt cut in SG&A ratio, which combined enhanced
core OPM by 1.2ppts. Greentown Service lifted the guidance from >15% to >20% for
full-year core OP growth. And the share incentive plan requires 60% growth over the
next 3 years.

Parentco GFA conversion mitigates third party competition pressure. The net
increase in managed GFA from Greentown Real Estate surged 227% YoY compared
to -42% from third parties, leading to Greentown RE's contribution in managed GFA
rising to 18.2% in 1H24 from 14.8%/15.7% in 1H23/FY23. Total managed GFA
increased 16% YoY with new contracted value up 3%, representing a steady APS hike
and solid conversion from reserved GFA.

Expect 15% cash growth in FY24E. Broad cash balance reached RMB 4.3bn, down
12% YoY, due to 1) accounts receivable increasing 24% from end-2023 to RMB 6.3bn,
impacted by economic headwinds affecting owners’ payment capabilities and property
fee collections concentrating at year-end, and 2) active share buybacks consuming
funds. The company expects AR growth to decelerate in 2H24 and will continue with
proactive share repurchases, anticipating a 15% YoY increase in cash on hand by end
-2024.

Valuation: Given Greentown Service’s high independence, stable parentco, and
diversified VAS business, we maintain BUY with TP of HK$ 6.13 to reflect a better
outlook than peers’. The TP represents 25x 2024E P/E. Risks: AR impairment,
intensified competition.

Analysts: Miao Zhang

Financials and Valuations

(YE 31 Dec) FY22A FY23A FY24E FY25E
Revenue (RMB mn) 14,856 17,393 19,364 21,838

YoY growth (%) 18.2 17.1 11.3 12.8
Net income (RMB mn) 547.5 605.4 724.6 867.7
EPS (RMB) 0.17 0.19 0.23 0.27

YoY growth (%) (35.4) 11.7 19.7 19.7
Consensus EPS (RMB) N/A N/A 0.24 0.29
P/E (x) 27.8 24.9 20.8 17.4
P/B (x) 2.6 25 2.4 2.3
Yield (%) 1.9 2.9 3.4 4.0
ROE (%) 7.7 8.3 9.7 11.4

Net gearing (%) Net cash Net cash Net cash Net cash

Source: Company data, Bloomberg, CMBIGM estimates

Fig: Managed GFA breakdown

Managed GFA breakdown (mn

sqm) 2021 2022 2023

Total 304.1 381.4 448.4 349.3 4145 4817
from Greentown RE 49.3 56.1 70.4 50.6 61.3 87.7
from third parties 2548 3253 378.0 298.7 353.2 394.0

YoY 25% 18% 19% 16%

om Greentown RE 14% 26% 21% 43%
third parties 28% 16% 18% 12%

85¢ 82
Net increase of managed GFA 53.6 773 67.0 45.2 33.6 33.3
from Greentown RE 5.4 6.8 14.3 14 53 17.3
from third parties 48.2 70.5 52.7 43.8 27.8 16.0
YoY 41% 44% -13% -26% -1%
n Greentown RE 25% 25% 111% 281% 227%

third parties 43% 46% -25% 37% -42%

Source: Company data, CMBIGM
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Xiaomi (1810 HK) — Strong earnings backed by IoT/EV momentum and solid

smartphone
Rating: BUY | TP: HK$66.00 (23% upside) Analysts: Alex Ng/ Hanging Li

Investment Thesis: Xiaomi is a global No.3 smartphone brand and smart Financials and Valuations

hardware company connected by an loT platform at its core. Xiaomi (YE 31 Dec) FY24A FY25E FY26E FY27E
launched its first smart NEV in 2024, and we are positive on Xiaomi’s Revenue (RMB mn) 365,903 497,316 629,135 754,638
unique “Human-car-home” ecosystem to drive NEV business upside. YoY growth (%) 35.0 35.9 26.5 19.9
Net profit (RMB mn) 27,235 44,037 55,258 68,389
= Our View: we stay positive on 1) Smartphone: global share gains to YoY growth (%) 41.7 60.8 255 238
continue, premiumization strategy, and new retail strategy expansion. EPS (RMB) 1.10 1.76 2.21 2.74
Overall, we expect Xiaomi's shipments to grow 5%/7%/5% YoY to Consensus EPS (RMB) N/A 1.77 2.33 2.87
178mn/190mn/200mn units in FY25- 27E; 2) loT: China subsidy, home P/E (x) 44.7 27.8 22.1 17.9
appliances and overseas expansion; and 3) Smart EV: strong backlog with P/B (X) 7.6 5.3 4.4 3.6
ASP/GPM upside and improving profitability. For FY25E, we remain Yield (%) N/A N/A N/A N/A
positive on EV shipments of 396k units (vs guidance 350k), backed by ROE (%) 14.4 16.0 16.8 17.3
Strong YU7 orders and rapid capacity grovvth. OveraII, we eXpeCt Xiaomi’s Net gearing (%) Net cash Net cash Net cash Net cash
adj. net profit to grow 62%/26% YoY in FY25/26E. Source: Company data, Bloomberg, CMBIGM estimates
= Where do we differ vs consensus: We are more positive on EV business Fig: Xiaomi’s revenue trend
profitability, resilient core business margin and improving operating RMB bn
efficiency. 500 3% 3% [ 40%

I 30%
400 A 20%

J— - 20%

= Catalysts: Near-term catalysts include YU7 SUV delivery, Al glasses,
smartphone share gains, AloT overseas expansion and EV order/delivery/ 300 A
profitability updates.

- 10%

r 0%
F -10%
- -20%

2022 2023 2024  2025E 2026E 2027E

Link to latest report: Xiaomi (1810 HK) - 20Q25 Preview: expect strong mmmm Others _ EV business
. - Internet services 10T and lifestyle products
earnings backed by IoT/EV momentum and solid smartphone mmmm Smart phones —e—YoY

200

= Valuation: Our SOTP-based TP of HK$66.0 implies 34.4x FY25E P/E.
Our valuation method reflects Xiaomi’'s business diversification with
different growth profiles and visibility.

100 A

o 4

Source: Company data, CMBIGM estimates
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https://www.cmbi.com.hk/article/11723.html?lang=cn

AAC Tech (2018 HK) — Multiple growth drivers from optics, automotive and robotics

Rating: BUY | TP: HK$63.54 (28% upside)

* Investment Thesis: AAC Technologies is a global leading provider of
sensory experience solutions with a strong product portfolio in acoustics,

Analyst: Alex Ng/ Hanging Li

Financials and Valuations

(YE 31 Dec) FY24A FY25E FY26E FY27E

optics, haptics, sensor and semiconductor, and precision manufacturing. Revenue (RMB mn) 27328 32,645 36,599 39638
Key segments include smartphones, intelligent vehicles, VR/AR and smart YoY growth (%) 338 19.5 121 83
homes. We believe AAC is well-positioned to capture multiple trends in Al Net profit(RMB mn) 1797 2683 3218 3611
smartphones (optics/VC/MEMs), foldable phones (hinges/casing), auto EPS (RMB) 153 299 274 3.08
acoustics (speakers/MEMs) and robotics (actuators/ EM) in FY25-27E. YoY growth (%) 143.8 49.2 19.9 122
. .. . Consensus EPS (RMB) N/A 2.23 2.65 3.07

= Our View: We are positive on AAC’s business outlook and revenue growth PIE () o7 6 185 154 13.7
in 2025, driven by 1) Acoustics/automotive PSS: Android master- PIB () 91 20 18 16
SLS/combo speaker upgrade, Al glasses orders and domestic client wins Yield (%) 0.6 10 12 14
in auto acoustics; 2) Electromagnetic drive: haptics spec upgrade and new ROE (%) 28 106 116 118

product ramp-up; 3) Precision mechanics: Android foldable phone casing,
VC in Al phones and hinge order wins; 4) Optics: share gains and spec
upgrade in handset lenses (7P/WLG) and HCMs (OIS/periscope) .

Net gearing (%) Net cash Net cash Net cash Net cash
Source: Company data, Bloomberg, CMBIGM estimates

Fig: AAC 12M forward P/E band
» Where do we differ vs consensus: We are more positive on AAC’s )

margin upside, WLG ramp-up and auto biz momentum. 65 -
» Catalysts: Near-term catalysts include product launches (Al/foldable/ultra- ]
thin phones/Al glasses), robotics orders and optics margin expansion. 45

S fy\\
25
Link to latest report: AAC Tech (2018 HK) - 1H25 preview: structural 15 M VA,MA:

upgrade cycle across multiple segments 5

» Valuation: Our SOTP-based TP of HK$63.54 implies 25.3x FY25E P/E.

1-yr Forward P/E
= = = Mean+1SD

Source: Company data, CMBIGM estimates
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https://www.cmbi.com.hk/upload/202507/20250728296498.pdf

BYDE (285 HK) — Apple order win, rapid auto ramp-up and Al server biz expansion

Rating: BUY | TP: HK$43.22 (8% upside)

» Investment Thesis: BYDE is a global leader in platform-based high-end
manufacturing, focusing on smartphones/notebooks, new intelligent
products, auto intelligent systems and medical devices. Its major clients
include Apple, Xiaomi, Huawei/Honor, BYD and other OEM brands. We
believe BYDE will benefit from the iPhone Al cycle, stable Android flagship
demand, high-end NEV products and Al server momentum in FY25E.

= QOur View: Mgmt. remains positive on business outlook in 2025-27, and
reiterated 2025 revenue target of RMB190-210bn in 2025 (+12-19% YoY),
mainly driven by business growth from the US client (iPad/smart home)
and auto business. For consumer electronics, mgmt. expected stable
Android biz (RMB40bn) and sales growth from the US client (RMB103bn-
110bn) in 2025, given share gains in iPad/glass cover and new smart
home products, as well as potential foldable phone biz in 2026. 1Q25
revenue was dragged by US client order, and mgmt. expected 2Q25
revenue to recover QoQ and YoY. For the auto segment, mgmt. expected
dollar content per car to climb to RMB5k+ in 2025 (vs. RMB4k in 2024),
driven by parentco order ramp-up, ADAS penetration and smart
suspension/thermal products.

» Where do we differ vs consensus: We are more positive on Jabil's
acquisition synergies, NEV biz momentum and Al server biz outlook.

= Catalysts: Near-term catalysts include Honor/Huawei/Xiaomi shipments,
and new NEV/AI server products’ mass production.

» Valuation: Our SOTP-based TP of HK$43.22 implies 16.2x FY25E P/E.
We reiterate BUY given our positive view on BYDE’s outlook in FY25E and
improving revenue mix to drive GPM recovery in FY25/26E.

Link to latest report: BYDE (285 HK) - Takeaways from mgmt. visit: Apple
order win, auto rapid ramp-up and Al server biz expansion

Analysts: Alex Ng/ Hanging Li

Financials and Valuations

(YE 31 Dec) FY24A FY25E FY26E FY27E
Revenue (RMB mn) 177,306 199,303 226,426 246,790

YoY growth (%) 36 12 14 9
Net profit (RMB mn) 4,266 5,458 6,777 8,610
EPS (RMB) 1.89 2.42 3.01 3.82

YoY growth (%) 6% 28% 24% 27%
Consensus EPS (RMB) N/A 1.89 2.43 3.10
P/E (X) 19.6 15.3 12.4 9.7
P/B (x) 31 2.8 25 2.2
Yield (%) 0.0 0.0 0.0 0.0
ROE (%) 13.2 15.1 16.5 18.3
Net gearing (%) Net cash Net cash Net cash Net cash

Source: Company data, Bloomberg, CMBIGM estimates

Fig: BYDE’s 12M forward P/E band
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https://hk-official.cmbi.info/upload/b68b1268-e240-441a-b722-022c7c14cf13.pdf

Horizon Robotics (9660 HK) — Leading domestic ADAS/AD solution provider set
to gain grounds on “smart driving equality” theme

Rating: BUY | TP: HK$8.9 (21% upside) Analysts: Lily Yang/ Kevin Zhang
» Investment Thesis: The auto industry is transitioning from electrification to Financials and Valuations
intelligence, with rapid growth in ADAS/AD adoption. Although most (YE 31 Dec) FY23A FY24A FY25E FY26E FY27E

vehicles are still below L2+, conditional automation features like NOA are

) . . . . Revenue (RMB mn) 1552 2,384 3,574 5,381 8,407
now widely available. By 2030E, we believe ADAS/AD penetration will

reach 98%, up from 56% in 2024. Key growth drivers include: 1) Chinese YoY growth (%) /1.3 536 500 505 56.2
OEMs’ proactive push for “smart driving equality,” highlighted by BYD’s Gross margin (%) 705 773 652 596 570
2025 “God’s Eye” launch; 2) rising consumer acceptance for safety and Net profit (RMB mn)  (6,739) 2,347 (2,216) (1,398) 336
_efficien_cy benefits; _an_d 3) ongoing product itera‘;ion_reducing costs and EPS (Reported) (RMB) ~ (2.50) 0.51 (0.17) (0.11)  0.03
improving commercialization. ADAS/AD market size is expected to grow PIS (9 475 309 206 137 8.8
from RMB33bn in 2024E to RMB101bn in 2028E (32% CAGR), with the ‘ ' ’ ' '
advanced AD segment reaching RMB94bn (41% CAGR). Key players ROE (%) N/A~ N/A (201) (143) 35
include AD specialists like Mobileye, Horizon Robotics, and Black Sesame, Source: Company data, Bloomberg, CMBIGM estimates
as well as general-purpose chipmakers and OEMs. Going forward,
competition will focus on better E2E user experience and cost optimization,
requiring sustained R&D investment. Fig: Revenue by segment
= QOur View: Horizon Robotics holds a 7.2% share of China’s ADAS/AD (RMBmn)

market by value in 2024 and is well-positioned for growth. It stands to 9,000 - - 120%
benefit from expanding ADAS/AD adoption, rising ASPs from higher-level 8,000 A 95% |

: : - 100%
autonomy, and continued market share gains. We forecast a 52% revenue 7,000 A 84%
CAGR from 2024-2027E, reaching RMB8.4bn in 2027E. Our TP is based 6,000 A - 80%
on 21.5x 2030E P/E, slightly above peer averages, reflecting Horizon’s 5,000 1 7% o, M W | 0%
leading position, stable operations, and broader customer base. Key 4,000 A ~ O3
assumptions include consistent margin performance, strong capacity 3,000 1 5 - 40%
utilization, and supply chain resilience through 2030E. 2,000 A e B 2l L 0%

= Valuation: Our TP is HK$8.9, based on 21.5x 2030E P/E. Lo N oo

0 |l
. , - : . FY21 FY22 FY23 FY24 FY25E FY26E FY27E
= Risks: 1) Unfavorable gov't policies regarding vehicle autonomy, 2) slower-

; o Non-auto solutions mmmm Automotive solutions
than-expected R&D, and 3) supply chain uncertainties. Auto solutions YoY%
Link to relevant report: Semiconductors - China’s ADAS/AD players are set Source: Company data, CMBIGM estimates

to gain ground at accelerated pace
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https://www.cmbi.com.hk/article/11287.html?lang=en

OmniVision (603501 CH) — Robust 2025 start boosted by solid auto momentum

Rating: BUY | TP: RMB176 (39% upside)

Investment Thesis: We believe OmniVision is a true beneficiary of 1) Al
apps proliferation among edge devices, 2) accelerating penetration of
ADAS/AD features on smart vehicles and 3) localization trend of
semiconductors. 1Q25 revenue was RMB6.5bn, up 15% YoY and down
5% QoQ on normal seasonality. The growth was largely driven by strong
auto CIS demand from the accelerating "smart driving equality” trend. The
favourable product mix (higher auto CIS sales) and better supply chain
management improved GPM to 31.0% in 1Q (vs. 29.0%/27.9% in
40Q24/1Q24). NP increased to RMB866mn, up 55% YoY, from a low base
in 1Q24, on margin recovery. We expect OmniVision’s revenue to grow
sequentially in the following quarters.

Our forecast: We have slightly revised down FY25 revenue forecast by
1.6%, reflecting lower mobile CIS sales. We have lifted our GPM projection
by 1ppt to 33.1%, on better-than-expected margin recovery and stronger
impact from a favourable product mix. NP is unaffected at RMB5.1bn. Our
TP is based on the same 41x 2025E P/E, as we believe the company’s
strategic focus on the auto sector, alongside its strong presence in the
mobile CIS space, will ensure long-term success on the global stage.

Risks: 1) Worsening China-US trade relations, 2) heightened geopolitical
tensions, and 3) slower-than-expected R&D.

Valuation: Maintain BUY, with TP at RMB176, corresponding to 41x
2025E P/E.

Links to relevant reports:

OmniVision (603501 CH) - Solid 1Q25 earnings driven by robust auto
momentum; Maintain BUY

OmniVision (603501 CH) - True beneficiary of accelerating domestic Al
innovation & autonomous driving penetration

OmniVision (603501 CH) - 3Q results in line with gradual recovery

Analysts: Lily Yang/ Kevin Zhang

Financials and Valuations

(YE 31 Dec) FY23A FY24A FY25E FY26E FY27E
Revenue (RMB mn) 21,021 25,731 32,142 40,728 51,020

YoY growth (%) 4.7 224 249 26.7 253
Gross margin (%) 21.8 294 331 354 36.2
Net profit (RMB mn) 555.6 3,323.2 5,094.6 7,308.5 9,425.0

YoY growth (%) (43.9) 498.1 53.3 43.5 29.0
EPS (RMB) 0.47 2.77 4.25 6.09 7.86
P/E (X) 256.5 435 284 19.8 15.3
Source: Company data, Bloomberg, CMBIGM estimates

Fig: 1-year forward P/E band
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https://www.cmbi.com.hk/article/11319.html?lang=en
https://www.cmbi.com.hk/article/10983.html?lang=en
https://www.cmbi.com.hk/article/10584.html?lang=en

BaTeLab (2149 HK) — Expect resilient performance in 1H25 despite macro

headwinds
Rating: BUY | TP: HK$93 (48% upside)

Company update: We held a NDR with BaTeLab on 10 Jun. Investors’
interests revolved around 1) demand outlook, 2) impacts from geopolitical
uncertainties, and 3) investment plans for upstream manufacturing
resources. We are impressed by the company’s clear and sustainable
growth strategy after the detailed explanation from the management team.

The stock remains one of our top convictions in the semiconductor universe.

Our View: Industrial market demand is recovering. After several quarters of
weakness, Texas Instruments (TXN US, NR) has recently planned to have
a global price adjustment on over 3.3k SKUs to enhance profitability. This
resonates with its previous comments at 1Q25 earnings call that industrial
market is showing broad recovery across sectors and geographies.
BaTeLab also observed improved end market demand given a low
inventory level in the channel. Mgmt. pointed out that top-line growth will be
driven by new SKUs, which is confirmed to be 200+ per year (an
achievable target given 275 new SKUs in 2024). We expect higher revenue
growth in 2H25 than 1H25, considering 1) a high base in 1H24 (42% YoY),
2) tariff impacts, which led to a temporary halt in downstream orders in 2Q,
per mgmt. We expect higher NP growth in 1H25, given lower 1H24 GPM
(51.3%). Despite macro uncertainties, we think BaTelLab is able to maintain
sustainable top-line and bottom-line growth going forward (20%-30%).

Valuation: Maintain BUY with TP of HK$93, based on 25x 2025E P/E.

Links to relevant reports:

1.

BaTelab (2149 HK) - Analog IC gem with sustained growth potential
ahead

BaTelLab (2149 HK) - Potential EDA restrictions not to impede growth

BaTelLab (2149 HK) - Private placement completed, now eyes on
execution

BaTelLab (2149 HK) - Record-high FY24 NPM of 28.8% underpins ability
to maintain high margins

Analysts: Lily Yang/ Kevin Zhang

Financials and Valuations

(YE 31 Dec) FY23A FY24E FY25E FY26E FY27E
Revenue (RMB mn) 464 579 726 933 1,172

YoY growth (%) 316 248 254 286 256
Gross margin (%) 55.4 53.0 539 539 539
Net profit (RMB mn) 109.2 166.6 208.2 270.6 342.1

YoY growth (%) 146 526 250 300 264
EPS (Reported) (RMB) 242 278 347 451 570
P/E (x) 21.0 183 146 113 8.9

Source: Company data, Bloomberg, CMBIGM estimates

Fig: 1-year forward P/E band
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https://www.cmbi.com.hk/article/11523.html?lang=en
https://www.cmbi.com.hk/article/11469.html?lang=en
https://www.cmbi.com.hk/article/11434.html?lang=en
https://www.cmbi.com.hk/article/11131.html?lang=cn

Naura (002371 CH) — Semi supply chain domestication and industry
consolidation trends set to sustain in 2025, boosting overall outlook

Rating: BUY | TP: RMB379.26 (9% upside)

Investment Thesis: Naura announced key financials regarding its
FY24/1Q25 earnings. FY24 revenue went up by 35.1% YoY to RMB29.8bn
(3.3% below our estimate/in-line with consensus). The strong revenue
growth was driven by technology breakthroughs in core product lines that
enabled broader product coverage and supported continued market share
gains. In FY24, net profit went up by 44.2% YoY to RMB5.6bn (3.2%/1.6
below our/consensus estimates). During the period, NPM improved to
18.8% (vs. 17.7% in FY23) on better operating efficiency. For 1Q25, the
company’s revenue increased by 37.9% YoY to RMB8.2bn, while net profit
increased by 38.8% YoY to RMB1.6bn. GPM was 42.9%.

Our View: Backed by continuous innovation and new product
breakthroughs, we project the company to sustain steady market share
gains. Management attributed strong revenue growth to the successful
commercialization and volume shipments of products such as CCP etchers,
PECVD, and ALD vertical furnaces, which have expanded product
coverage and competitiveness in China’s SME segment. We believe
China’s semiconductor industry consolidation will accelerate in 2025,
benefiting leading domestic players amid growing self-sufficiency efforts.

Valuation: Maintain BUY, with TP at RMB379.26, based on 36x FY25E
P/E.

Risks: 1) Lower-than-expected domestic foundry capex plan; 2) slower-
than expected R&D progress; 3) higher raw material costs, etc.

Links to relevant reports:

1.

2.

Naura Technology (002371 CH) - Solid FY24 earnings amid accelerated
semi supply chain domestication

Naura Technology (002371 CH) - Solid Q3 earnings signal intact growth
trajectory

Analysts: Lily Yang/ Kevin Zhang

Financials and Valuations
(YE 31 Dec)
Revenue (RMB mn)

FY23A FY24A FY25A FY26E FY27E
22,079 29,838 38,909 48,481 58,243

YoY growth (%) 50.3 35.1 30.4 24.6 20.1
Gross margin (%) 41.1 42.9 43.4 44.0 45.0
Net profit (RMB mn) 3,899.1 5,621.2 7,426.9 9,508.612,268.5

YoY growth (%) 65.7 44.2 321 28.0 29.0
EPS (RMB) 5.45 783 10.30 13.19 17.01
P/E (x) 60.9 42.4 32.3 25.2 19.5
Source: Company data, Bloomberg, CMBIGM estimates

Fig: 1-year forward P/E band
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Salesforce (CRM US) — Data Cloud & Al momentum continues
Rating: BUY | TP: US$388.0 (60% upside) Analysts: Saiyi He/Wentao Lu/Frank Tao

= Investment Thesis: Supported by Agentforce and Einstein, Salesforce is ~ Financials and Valuations

now one of the largest suppliers of enterprise Al in the world. We expect Al (YE 31 Jan) FY24A FY25A FY26E FY27E FY28E
application to remain as the key investment theme in FY25 and Salesforce Revenue (US$ mn) 34,857 37,805 41,116 46,123 49,228
to be one of the key beneficiaries. The company’s current valuation is Adjusted NP (US$ mn) 8,087 9,930 10,973 12,731 14,071
attractive at 14x FY26E EV/EBITDA versus its peers and solid earnings YoY growth (%) 548 228 105 160 105
growth outlook. EPS (Adjusted) (US$) 8.30 10.32 11.30 13.11 14.49
Consensus EPS (US$) 8.30 10.32 1116 1251 1451
= Qur View: We are upbeat on Salesforce’s Al monetization momentum, P/E (X) 3.1 250 228 197 178

supported by its differentiated Agentforce solution and Data Cloud Source: Company data, Bloomberg, CMBIGM estimates
foundation. Data Cloud & Al ARR surpassed US$1bn in 1QFY26, up by
over 120% YoY. Around 60% of top 100 deals in 1QFY26 included Data
Cloud and Al. The company has closed 8,000 Agentforce deals since its

launch, half of which are paid customers. Management noted that 30% of Fig: Salesforce: revenue and YoY
the Agentforce new bookings came from the existing Agentforce customers (US$ bn)
in 1QFY26, showing strong consumption trend of Agentforce services. 50 - - 35%
Agentforce also significantly boosted demand for Data Cloud, which 4] - 30%
ingested 22tn records in 1QFY26, up by 175% YoY. 3 I ;32;2
= Catalysts: 1) Improved monetization of Al solutions and solid sales %é ] ing
momentum of AgentForce; and 2) enhanced margin outlook on efficiency 10 1 i 5%°
improvement. 2] ' B B B B BN 0%
FY20 FY21 FY22 FY23 FY24 FY25 FY26E FY27E FY28E
» Valuation: Our target price is US$388.0 based on 21x FY26E EV/EBITDA. — npnrgrkseetirr\fg;sg‘ogmrrce :nget%?rtﬁog g?r?e/?nalytlcs
Our target EV/EBITDA is at a discount to the sector average (23x), Service Sales

Source: Company data, CMBIGM estimates
Link to latest report: Salesforce (CRM US) — 1QFY26 cRPO growth beats
expectation; Data Cloud & Al momentum continues
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Disclosures & Disclaimers

Analyst Certification

The research analyst who is primary responsible for the content of this research report, in whole or in part, certifies that with respect to the securities or issuer that the
analyst covered in this report: (1) all of the views expressed accurately reflect his or her personal views about the subject securities or issuer; and (2) no part of his or her
compensation was, is, or will be, directly or indirectly, related to the specific views expressed by that analyst in this report.

Besides, the analyst confirms that neither the analyst nor his/her associates (as defined in the code of conduct issued by The Hong Kong Securities and Futures
Commission) (1) have dealt in or traded in the stock(s) covered in this research report within 30 calendar days prior to the date of issue of this report; (2) will deal in or trade
in the stock(s) covered in this research report 3 business days after the date of issue of this report; (3) serve as an officer of any of the Hong Kong listed companies
covered in this report; and (4) have any financial interests in the Hong Kong listed companies covered in this report.

CMBIGM or its affiliate(s) have investment banking relationship with the issuers covered in this report in preceding 12 months.

CMBIGM Ratings

BUY : Stock with potential return of over 15% over next 12 months

HOLD : Stock with potential return of +15% to -10% over next 12 months

SELL : Stock with potential loss of over 10% over next 12 months

NOT RATED : Stock is not rated by CMBIGM

OUTPERFORM : Industry expected to outperform the relevant broad market benchmark over next 12 months
MARKET-PERFORM : Industry expected to perform in-line with the relevant broad market benchmark over next 12 months
UNDERPERFORM : Industry expected to underperform the relevant broad market benchmark over next 12 months

CMB International Global Markets Limited
Address: 45/F, Champion Tower, 3 Garden Road, Hong Kong, Tel: (852) 3900 0888 Fax: (852) 3900 0800

CMB International Global Markets Limited (“CMBIGM”) is a wholly owned subsidiary of CMB International Capital Corporation Limited (a wholly owned
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Disclosures & Disclaimers

Important Disclosures

There are risks involved in transacting in any securities. The information contained in this document may not be suitable for the purposes of all investors. CMBIGM does not provide individually tailored
investment advice. This document has been prepared without regard to the individual investment objectives, financial position or special requirements. Past performance has no indication of future
performance, and actual events may differ materially from that which is contained in the report. The value of, and returns from, any investments are uncertain and are not guaranteed and may fluctuate as a
result of their dependence on the performance of underlying assets or other variable market factors. CMBIGM recommends that investors should independently evaluate particular investments and strategies,
and encourages investors to consult with a professional financial advisor in order to make their own investment decisions.

This report or any information contained herein, have been prepared by the CMBIGM, solely for the purpose of supplying information to the clients of CMBIGM or its affiliate(s) to whom it is distributed. This
report is not and should not be construed as an offer or solicitation to buy or sell any security or any interest in securities or enter into any transaction. Neither CMBIGM nor any of its affiliates, shareholders,
agents, consultants, directors, officers or employees shall be liable for any loss, damage or expense whatsoever, whether direct or consequential, incurred in relying on the information contained in this report.
Anyone making use of the information contained in this report does so entirely at their own risk.

The information and contents contained in this report are based on the analyses and interpretations of information believed to be publicly available and reliable. CMBIGM has exerted every effort in its capacity
to ensure, but not to guarantee, their accuracy, completeness, timeliness or correctness. CMBIGM provides the information, advices and forecasts on an "AS IS" basis. The information and contents are
subject to change without notice. CMBIGM may issue other publications having information and/ or conclusions different from this report. These publications reflect different assumption, point-of-view and
analytical methods when compiling. CMBIGM may make investment decisions or take proprietary positions that are inconsistent with the recommendations or views in this report.

CMBIGM may have a position, make markets or act as principal or engage in transactions in securities of companies referred to in this report for itself and/or on behalf of its clients from time to time. Investors
should assume that CMBIGM does or seeks to have investment banking or other business relationships with the companies in this document. As a result, recipients should be aware that CMBIGM may have
a conflict of interest that could affect the objectivity of this document and CMBIGM will not assume any responsibility in respect thereof. This document is for the use of intended recipients only and this
publication, may not be reproduced, reprinted, sold, redistributed or published in whole or in part for any purpose without prior written consent of CMBIGM.

Additional information on recommended securities is available upon request.
For recipients of this document in the United Kingdom

This report has been provided only to persons (l)falling within Article 19(5) of the Financial Services and Markets Act 2000 (Financial Promotion) Order 2005 (as amended from time to time)(“The Order”) or (11)
are persons falling within Article 49(2) (a) to (d) (“High Net Worth Companies, Unincorporated Associations, etc.,) of the Order, and may not be provided to any other person without the prior written consent of
CMBIGM.

For recipients of this document in the United States

CMBIGM is not a registered broker-dealer in the United States. As a result, CMBIGM is not subject to U.S. rules regarding the preparation of research reports and the independence of research analysts.
The research analyst who is primary responsible for the content of this research report is not registered or qualified as a research analyst with the Financial Industry Regulatory Authority (“FINRA”). The
analyst is not subject to applicable restrictions under FINRA Rules intended to ensure that the analyst is not affected by potential conflicts of interest that could bear upon the reliability of the research report.
This report is intended for distribution in the United States solely to "major US institutional investors”, as defined in Rule 15a-6 under the US, Securities Exchange Act of 1934, as amended, and may not be
furnished to any other person in the United States. Each major US institutional investor that receives a copy of this report by its acceptance hereof represents and agrees that it shall not distribute or provide
this report to any other person. Any U.S. recipient of this report wishing to effect any transaction to buy or sell securities based on the information provided in this report should do so only through a U.S.-
registered broker-dealer.

For recipients of this document in Singapore

This report is distributed in Singapore by CMBI (Singapore) Pte. Limited (CMBISG) (Company Regn. No. 201731928D), an Exempt Financial Adviser as defined in the Financial Advisers Act (Cap. 110) of
Singapore and regulated by the Monetary Authority of Singapore. CMBISG may distribute reports produced by its respective foreign entities, affiliates or other foreign research houses pursuant to an
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Investor, as defined in the Securities and Futures Act (Cap. 289) of Singapore, CMBISG accepts legal responsibility for the contents of the report to such persons only to the extent required by law. Singapore
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